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This listing of claims will replace all prior versions, and listings, of claijcis in the 
application: 

Listing of Claiins 

Please am»d the claims as follows: 

1. Canceled 

2. (Currently Amended) The method of claim 19 4- wherein the soluti< n to the s: stem 
design prohlem includes facilities whereby coherent gales, training, e, sctronic k aming or 
marketing campaigns are efficientiy generated to web-based and othe ~ clients. 

3. (Previously Presented) The method of claim 2 wherein the solution to the syst sm 
design problem includes facilities whereby transaction processing ani executiot . are 
monitored and captured for adding data to a target customer's profile 

4. (Currently Amended) The method of claim 19 4- ^^erein the frame vork is a 1 >rmalized 
framework for supporting assessment of needs, and planning and im|: lementing of 
content management solutions. 

5. (Previously Presented) The method of claim 4 wherein the formalis sd frames ork is: 
used to guide discussions about desired capabilities of the desired cox tent mana ^emcnt 
and delivery system. 
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7. 



8. 



(Previously Presented) The method of claim 5 wherein through the iseofthis 
formalized framewoifc and associated processes and considerations, a meaning < f content 
management is developed and a set of process considerations requiret for this d ^finition 
of content management is provided, 

(Previously Presented) The method of claim 5 wherein through the ise of this 
formalized framework and associated processes and considerations, a i assessmt nt of 
business capabilities to be supported is made. 

(Previously Presented) The method of claim 7 wherein through the ase of this 
formalized framework and associated processes and considerations, a i effective design 
solution is achieved including an assessment of available products an I services. 

(Currently Amended) A system for use in designing a coordinated • lontent msnagement 
and delivery system comprising: 

an associated logic mechanism for obtaining information indi'.ative of a client 
environment; 

a first logic mechanism for determining key considerations re ated to die a client 
environment, the key consida-ations comprising: what combination o 'channels and 
related devices are to be supported and what content related processe: are needtd to 
support publishing; 
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a second logic mechanism for determining key processes for v 3e in deve oping a 
solution to a system design problem, the system design problem bdn^ the deten lination 
of what content management and delivery products and processes to i nplement, and how 
to implement them, wherein the key processes comprise: 

woricflow tracking for content elements, wherein the workflow tr ^ckino; 
for content elements includes tracking for review status and ac cess privileges. 

capture and use of at least one customer's user preferer ices, ^hei nn tbieat 
least one customer's user preferences include an access record associatec i with 
user preferences. 

application of business rules to user preferences to det tmine futi tre 
content development, wherein the application of business rule ; to user P] cfcrcaces 
includes input templates for input characteristics of content eL^ments anc display 
templates for display characteristics of content elements. 

access control for the content management system, wh irein the a ^cess 
control of content management includes access control for creiting, read ing. 
updating, deleting, and approving content elements^ and 

metadata capture including author, date of creation an< topic, wherein the 
metadata capture includes a taxonomy having one or more fic : d8 for catt gorizinK 
content elements and corresponding keyword values for the o: ic or more field;;: 
and 

applying these key considerations and processes to the system design problem v^ith the 
assistance of a framework showing basic content management and de ivery elerient 
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relationships to provide personalized contmt for a customer , wherein he framev ^ork 
includes a content delivery system and a content development and nia . iagement ivstem 
connected to the content delivery system, whereby such a solution to he system design 
problem is produced, and wherein the personalized content is in accoi iance wid l the zX 
least one customer's user preferences and at least one business_object ve; aad 

a third logic mechanism that delivers the personalized content to the cu$1 omer by 
selecting a delivery chaimel from a plurality of delivery channels in a «ordance mih the 
at least one ciistomer^s user preferences and by distributing the persoi alized cor tent ever 
the selected delivery channel; 

a fourth logic mechanism that receives planning input at the a content 
developm ent and man agement system from a plannin^a imit and processes the pi inning 
input at the content development and management system to determire planning output 
and content elements; 

a fifth logic mechanism that receives the planning output at th ^ plflnriin^ unit trom 
the content development and management system; 

a sixth logic mechanism that receives content elements at the i ontent delivery 
system from the content development and management system and, as 3embles tie content 
elcm^ts at the content delivery system to determine customer output and 

a seventh logic mechanism that receives the customer output 1 1 the custc mCT unit 
from the content delivery system. 
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11. 



12. 



13. 



(Previously Presented) The system of claim 9 wherein the solution ' o the systc m design 
problem includes computer based facilities whereby coherent sales^ ti lining, ele:tromc 
learning or marketing campaigns are efficiently generated to web-bas and oth tr clients. 

(Previously Presented) The method of claim 1 0 wherein the solutio: i to the syi tem 
design problem includes computer based facilities whereby transactio i processr ig and 
execution are monitored and captured for adding data to a target custc mer^s pro* ile. 

(Previously Presented) The system of claim 9 wherein the framewo k is a foir lalized 
framewoik for supporting assessmmt of needs, and planning and imp .ementing of 
content management solutions. 

(Previously Presented) The systan of claim 1 2 wherein the formali :ed frame\ /ork is 
used to guide discussions about desired capabilities of the desired cor tent mana ^ement 
and delivery system. 

(Previously Presented) The system of claim 1 3 wherein through the use of thi:. 
formalized framework and associated processes and considerations, a meaning cf content 
management is developed and a set of process considerations requirei . for this d sfinition 
of content management is provided. 
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15, (Previously Presented) The system of claim 1 3 wherein through the use of thif 
formalized framework and associated processes and considerations, a i assessmc nt of 
business capabilities to be supported is made. 

1 6. (Previously Presented) The system of claim 1 5 wherein Arough the use of this 
formalized framework and associated processes and considerations, a i effective design 
solution is achieved including an assessment of available hardware ar d software products 
and services. 

17. Canceled 

1 8, Canceled 

19- (Previously Presented) Tho m e thod of claim 18 A method for desig ling a coo xiinated 
content manacemCTit and delivery system comprising the acts of: 
obtaining information indicative of a client environment: 

determining bv computer kcv considerations related to the clit nt enviror ment. the 
key considerations comprising: what combinations of channels and n lated deviates are to 
be supported and what content related processes are needed to suppo] : publishir g: 

providing bv computer key processes for use in developing a olution to a svsicm 

desipn problem, the system design problem being the determination c f what coi tent 
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management and delivery products and processes to implement and Y ow to imp lement 
them, wherein the key processes comprige: 

workflow tracking for content elements, wh^ein the ^ ^rkflow tr icking 
for content elements includes tracking for review status and at oess privil sges, 

capture and use of at least one customer's user preferei ces, wheiein the at 
least one customer's user preferences include an access record associatec with 
user preferences, 

application of business rules to user preferences to det« t pnine futi xe 
content development, wherein the application of business rult s to user 
preferences includes input templates for input characteristics < f content « lements 
and display templates for display characteristics of content ek nents, 

access control for the content management svstem> wh :rein the a xess 
control of content management includes access control for ere iting, reading, 
updating, deleting, and approving content elements, and 

metadata capture including author, date of creation ant topic wha^in the 
metadata capture includes a taxonomy having one or more fie ds for catt gorizing 
content elements and corresponding keyword values for the oi e or more fieldf:; 
applying b v computer these key considerations and tMX)ce33es :o the svst design 
problem with the assistance of a framework showing basic content m. jgagement and 
delivery element relationships to provide personalized content for a c istomer, v hereLi 
the framework includes a content delivery system and a content deve] jpment ar d 
management system connected to the content delivery system, where *y such a solution to 
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the system desigg OToblfem is produced, and whereio ihe personalized content is in 
accordance with the at least one cuatomer's user preferences and at le tst one bu? iness 
objective: 

receiving planning input at the a content development and ma: taeement ? vstem 
firom a planning unit; 

processing the planning input at the content development and nanagemt nt^ system 
to detennine planning output and content elements: 

receiving planning output at the planning unit from the conten : developp lent and 
management system: 

receiving content elements at the content delivery system fron the conte gt 
development and management system: 

assembling content elements at the content delivery system to dctcmiinc customer 

output' 

receiving customer output at the customer unit from the contc it delivery system: 

and 

delivering the personalized content to the customer, further cc mnrising: 

selecting a delivery channel from a plurality of delivei v channeh in 

accordance with the at least one customer's user preferences: md 

distributing the personalized content over the selected delivery c lanne L 
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21. Canceled 

22. Canceled 

23. Canceled 

24. Canceled 

25. Canceled 

26. (Currently Amended) Computer-teadable media tangiblv embodvii g a comm ter 
program for designing a coordinated content management and delivei v system, he 
computer pro gram comprising executable instructions for: Computor ee adobl ^ n e dia as 
olaimod in claim 25: 

obtaining information indicative of a client environment; 

determining key considerations related to the client environm* nt. the ke^ ^ 
considerations comcMrising: what combinatioin of chaimels and related devices eu e to be 
supported and what content related processes are needed to support p iblishing; 

providing key processes for use in developing a solution to a : vstem des en 

problem, the system design problem being the determination of what content 

management and delivarv products and processes to implement and . tow to imi 'leme: it 

them, wherein the key processes comprise: 
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wolkflow tracking for content cloaients, wherein the a least one 
customer's user preferences include an access record associate d with us€ r 
preferences, 

capture and use of at least one customer's user orefcrei £es, wher sin the at 
least one customer's user preferences include an access record associate* . with 
user preferences, 

a pplication of business rules to xjser preferences to detirmine fati ore 
content developments wherein the application of business nilt s to user 
preferences includes input templates for input characteristics c f content clemeats 
and display templates for display characteristics of content ele nents^ 

access control for the content management system, wl erein the ; ccess 
control of content managemait includes access control for ere iting, read ing, 
updating, deleting, and approving content elements, and 

metadata capture including author, date of creation an( topic, wl lerein the 
metadata c£^ture includes a taxonomy having one or more fie ds for cate gorizing 
content elements and corresponding keyword values for the oi e or more fields; 

applying these key considerations and processes to the system design pn >blem 
with the assistance of a framework showing basic content managemej .t and deli /erv 
element relationships to T>rovide personalized content for a customer. >vherein tl e 
framework includes a content delivery system and a content developr lent and 
management system connected to the content delivery system, whcrd 'V such a solution to 
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the system desien problem is produced and wherein the tJorsonalized content is in 
accordance with the at least one customer's user preferences and at le . ist one bu: iness 
objective; 

receiving planning input at the a content development and ma: lagement ; vstem 
from a planning unit: 

processing the planning input at the content develotanent and nanageme nt system 
to determine planning output and content elements: 

receiving planning output at the planning unit from the conten : developn lent and 
management system: 

receiving content elements at the content delivery system fio o the conte it 
development and management system: 

assembling content elements at the content delivery system to determine customer 

output: 

receiving customer output at the customer unit from the conte it delivery system; 
and 

delivmng the personalized content to the customer, further cc npiising: 

selecting a delivery channel from a plurality of deliver / channels in 

accordance with the at least one customer's user preferences: md 

distributing the personalized content over the selected ieliv^ cUanneL 
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